
Meeting employees’  
financial needs 
through the workplace  
retirement plan



Q: In which of the following areas would you like your employer to provide 
you with financial advice?

Source: Charles Schwab 2008 Rethinking Retirement survey
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Are you and your employees getting as much as possible 
from your workplace retirement plan?

Today, plan sponsors and employees are 
expected to do more with less. As a result, 
leading employers are finding cost-effective 
ways to enrich their retirement benefit 
offering while providing employees help and 
guidance with financial needs that exist 
beyond their retirement plan. Employers 
now realize that competing financial 
commitments outside of the workplace 
plan often inhibit employees from taking 
full advantage of their retirement benefits. 

At the same time, U.S. workers look  
to their employers for financial 
guidance and advice.1 While most 
Americans want their employer to offer

advice for their workplace plan, even  
more say they want their employer to
provide help on financial matters  
beyond the plan.2 

U.S. employers believe there’s an impact  
on employee productivity when employees 
bring their financial concerns to the 
workplace. Two-thirds of executives recently 
surveyed say that employee concerns over 
personal finances are creating a more 
difficult working environment.3 Employees 
clearly need help when it comes to taking 
charge of their finances.

1, 2 Charles Schwab 2008 Rethinking Retirement survey.
 3 Getting Retirement Savings Back on Track: Employer Views on the 401(k) and Financial Education in the   

 Workplace, survey by CFO Research Services in collaboration with Charles Schwab 2009. 



Minimally Prepared       

Actively Prepared

Q: How would you describe your personal money management and 
financial knowledge?

Source: Charles Schwab 2008 Rethinking Retirement survey
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Benefits for employees—helping them take charge of 
their finances

As the chart below shows, when it comes to financial management skills, many  
Americans say they know only a little about money management. 

Schwab’s approach reflects what 
employees say they are looking for: 
information on retirement preparation 
beyond the plan—such as personal 
savings, retirement income planning,  
Social Security, saving and investing for 
needs outside of retirement, tax planning, 
budgeting and debt reduction. And this 
information makes a difference.

Financially educated employees tend to be 
more committed to saving. As a result, they 
are less reactive in volatile markets (like 
today’s) and can be better prepared for 
retirement. They feel more confident in 
making financial decisions and they have  
a greater appreciation for their employer’s 
workplace retirement plan—the benefits of 
taking charge of their personal finances.



Where Should My Money Go First?
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Schwab’s Savings Fundamentals
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An innovative approach to answering the tough questions  
about competing financial commitments

“Where should my money go first?”  
Pay my bills? Save for retirement? Start  
a college fund? Your employees are  
dealing with competing financial priorities. 
We can help with real answers to the  
tough questions.

Schwab has a long history of helping 
individuals take control of their financial 
lives and prepare for retirement. We believe 

that employees who feel more in control  
of their finances are more engaged and 
focused at work. Recent studies suggest 
that up to eighty percent of financially 
stressed workers spend time during the 
workday dealing with financial problems.4 
That’s why our approach to workplace 
retirement plans addresses employees’ 
wide-ranging financial needs and also  
helps employers. 

4 The Employee Benefit Research Institute/American Savings Education Council (ASEC).
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Employee experience rooted in Schwab’s Savings 
Fundamentals

Schwab’s comprehensive approach – the Savings Fundamentals – is rooted in proven financial planning principles 
that address the wide-ranging financial needs of your employees. Our mission is to help people throughout their 
financial lives, inside and outside the workplace, before and during retirement.

How do we do it? By integrating the Savings Fundamentals philosophy consistently across all points of employee 
financial support. We provide your employees with building blocks to help them make better financial decisions. 
Your employees receive information that is consistent and uniquely relevant to their situation based on personal 
factors such as age, savings rates, retirement goals and portfolio complexity. We develop this employee-focused 
approach in partnership with you, offering plan design strategies and recommendations that help you meet plan 
goals, all the while implementing building blocks that help your employees achieve better outcomes.

Financial Guidance

We enable employees to become better savers by 
helping them understand their needs in the context of 
their total financial lives. To accomplish this, we offer 
personalized consultations that help your employees:

•	Determine	how	much	to	save	in	their	workplace	
retirement plan and how to best invest those savings 
to meet their projected needs in retirement.

•	Achieve	financial	goals	beyond	their	retirement	plan	 
by taking a comprehensive approach that considers 
their workplace plan and additional goals they may 
have, such as saving for college or a home. 

•	Develop	a	practical	retirement	income	plan	as	they	
near retirement, basing recommendations on their 
specific expense and income needs.

Education

Schwab’s education consultants are up to date  
on plan-specific issues and opportunities. We can  
help you develop comprehensive campaigns to deliver 
information to employees.

Targeted Communications

Your employees will receive personal, targeted 
communications addressing the next step each should 
take to meet his or her goals.

Insight

You and your employees will receive market analysis 
from the experts at the Schwab Center for Financial 
Research, including print and online publications.

Workshops

Schwab offers an extensive workshop curriculum, avail-
able on-site or online, that helps both novice and more 
experienced employees address their financial goals.

Special Services

As appropriate for an individual’s situation, this may 
include dedicated support, special pricing on select 
services and transactions as well as other benefits.  
For those employees that may decide to become 
brokerage clients, we make it easy for them to  
manage their equity compensation, retirement and 
brokerage accounts with one login for integrated  
account management and servicing.



Q. To what extent do you agree with the following statements about the value of
a 401(k) plan to your company?
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30%

16%

13% 54% 26% 6% 1%

57% 16% 8% 3%

54% 12% 1%

2%

Agree Neither agree nor disagree Disagree Strongly disagree

Source: A Shared Benefit: Employers’ Views on the Value of 401(k) Plans, survey by CFO Research Services in collaboration 
with Charles Schwab 2008.

 5 For plans administered by Schwab, more than 90% of employers that provided contributions during 2007   
 continued to provide contributions through the first quarter of 2009 (measured by supplementing 12/31/2008   
 year-end data with sponsor confirmations).

6, 7 Getting Retirement Savings Back on Track: Employer Views on the 401(k) and Financial Education in the Workplace,  
 survey by CFO Research Services in collaboration with Charles Schwab 2009.
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Benefits for plan sponsors: empower and engage employees

As the chart below shows, senior 
executives agree that retirement plans  
can help companies recruit and retain the 
best employees, enhance corporate 
reputation and contribute to the long-term 
financial success of the company, as well 
as employees’ well-being. And despite the 
economic downturn, the majority of plan 
sponsors continue to commit resources to 
their retirement plans today.5

In fact, most employers believe that 
workplace retirement plans will continue to 
be an important part of an individual’s 

retirement savings.6 And eighty percent of 
those employers think greater access to 
advice is more important now than it was  
a year ago.7

Given the investment in retirement benefits, 
executives are looking for retirement 
programs that positively enhance their 
benefits offering. Employers can leverage 
the plan to achieve organizational goals 
and enhance the bottom line, while 
knowing that their employees are better 
prepared for retirement.
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Your next step
With market conditions, cost pressures and employee 
concerns converging, it’s important to ensure your workplace 
retirement plan is working hard for your employees and for 
your company. Schwab’s approach, combined with a 
commitment to integrity, strength and flexibility, provide a 
powerful solution for over 1,300 employers today. 

To see more plan sponsor best practices, access ground-
breaking research and to learn how your company and your 
employees can benefit from Schwab’s approach, contact 
your Schwab representative at 1-877-456-0777 or visit us  
at scrs.schwab.com.

Positive outcomes for plan sponsors 
Working with Schwab on your workplace 
retirement plan can result in positive 
outcomes for your employees and enhance 
your bottom line:

•	Cost-effective	benefits	enhancement–
Employees receive broader support and 
services as part of their workplace 
financial benefits plan. 

•	Employee	satisfaction–Employees who 
are on track toward their own financial 
goals are more likely to be satisfied and 
engaged in the workplace.

•	Employee	productivity–Employees who 
perceive greater value in their employer 
benefits program show increased loyalty 
and productivity on the job.

•	An	asset	to	attract	top	employees–Better 
plans have greater value for employees. 
Schwab’s resources offer sponsors an 
opportunity to leverage the workplace 
benefit plan as a tool for employee 
retention and corporate growth.

•	Fiduciary	responsibility–Schwab can help 
plan sponsors fulfill their fiduciary role 
effectively and minimize potential liability 
because they are providing as much 
support as possible to help employees 
prepare for retirement.



Investment advice is formulated and provided by GuidedChoice Asset Management, Inc. 
(GuidedChoice) or Morningstar® Retirement ManagerSM (Morningstar). Neither GuidedChoice  
nor Morningstar are affiliated with, nor an employee or agent of Charles Schwab & Co., Inc. 
(Member SIPC) or any of its affiliates.

The Schwab Center for Financial Research is a division of Charles Schwab & Co., Inc.

The Charles Schwab Corporation (Charles Schwab) provides services to retirement and other  
benefit plans and participants as well as equity compensation plan services and other financial  
and retirement services to corporations and executives through its separate but affiliated 
companies and subsidiaries, Schwab Retirement Plan Services, Inc.; Schwab Retirement Plan 
Services Company; Charles Schwab Trust Company, a division of the Charles Schwab Bank;  
and Charles Schwab & Co., Inc. Brokerage products and services are offered by Charles Schwab  
& Co., Inc. (Member SIPC). 
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